Recipients  Evaluate 
USIS  Vienna  Press  Product* 

Report  No,  A- 20 

Series  No,    3 

February  20,  1958 

UNCLASSIFIED 


RESEARCH   STAFF 


UNITED    STATES    INFORMATION    SERVICE 


AMERICAN    EMBASSY,   GERMANY 


TABLE    OF    CONTENTS 

Pago  No . 

INTRODUCTION  i 

STUDY  DESIGN  AND  SAltPLE  COMPOSITION  ii  -  iii 

SUM.IARY  iv 

I.  Sources  of  Information  .  ^ ...........  • 1-7 

II.  SpeoifiQ  USIS  Press  Produota  • 8-28 

Section  1;   Frequency  and  Timeliness  ■*   *•  10 

Section  2;   How  USIS  Products  are  Handled  ...  11  -  12 

Section  js   Usage  of  News  and  Features  ......  15  -  18 

Section  4;   Evaluations  of  News  and  Feature 

Service  19-26 

Section  ^:      Judgments,  Concerning  USIS  Photos  27-28 

III.  Comparison  of  USIS  and  Other  Nev?s  Sources  ...  29-55 

IV.  Overall  Judgments  of  USIS  Publications  54-57 

V.  Interests  of  USIS  Recipients  58-45 


IHTRODUCTION 

USIS  "Vienna  Press  Section  issues  two  products  which  make 
use  of  materials  available  in  the  Wireless  Pile  as  received  by 
teletype  from  USIS  Bonn,   These  are  "Amerikanischer  Nachrichten- 
dienst"  and"Amerikanische  Reportage  fuer  Oesterreich" ,   The  former 
is  essentially  a  news  service  which  occasionally  includes  texts 
of  speeches  and  reports  of  conferences.   The  latter  is  a  features 
service  utilizing  one  mast-head,  but  including  over  a  dozen 
sub-titles  (e.g.  Culture,  Trade  Union  Affairs,  Economy,  Politics, 
etcu).   Not  all  material  in  either  service  is  culled  exclusively 
from  the  Wireless  File,  for  local  events  and  original  articles  are 
added  as  and  when  deemed  appropriate. 

ViHiile  "AND"  material  is  issued  every  day  to  the  Austrian 
Press  Agency*  and  the  main  daily  newspapers,  other  recipients 
such  as  the  provincial  weekly  papers  are  mailed  material  at 
least  once  a  week. 

The  bulk  of  the  features  ("Amerikanische  Reportage  fuer 
Oesterreich")  are  mailed  two  or  three  times  a  week  directly  to 
newspapers  or  through  the  Branch  PAO's.   Other  features  are  sent 
somewhat  less  often  to  special  publications  (technical,  economic, 
etc.)  or  to  fill  special  requests.   Mailings  to  regular  users 
occur  c^t  least  once  a  week. 

Photos  are  usually  distributed  on  a  "request  basis"  to  go 
with  feature  material  that  lists  available  photos.   News  photos 
are  distributed  apart  from  feature  photos. 

For  recipients  in  areas  removed  from  Vienna  (Bundeslaender) 
copies  of  available  products  are  transmitted  twiee  a  week  to  the 
regional  USIS  offices  for  forwarding  to  the  ultimate  receiver. 
This  may  be  done  either  in  person  or  through  the  mail. 

The  study,  instituted  at  the  request  of  the  U.S.  Information 
Agency,  was  designed  so  as  to  determine  the  reactions  and  judg- 
ments of  the  recipients  of  USIS  Vienna's  press  products  to  these 
services.   The  basic  questionnaire  v/as  constructed  by  the  Agency, 
but  modified  by  USIS  Vienna  to  fit  local  requirements. 


*  When  utilizing  USIS  material,  APA  may  or  may  not  give  credit 
for  the  material  it  selects. 
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STUDY        DESIGN        AND        SAI/IPLE        COMPOSITION 

Sample. 

For  the  purpose  of  this  study,  all  recipients  of  the  news  and 
features  service  who  received  one  or  the  other  at  least  once  a  month, 
were  to  be  interviewed  concerning  their  usage  and  evaluation  of  the 
press  materials.   Since  many  of  the  "recipients"  were  newspapers 
rather  than  individuals,  the  sample  design  called  for  one  interview 
where  the  newspaper  circulation  was  under  10,000;   two,  if  it  was 
between  10,000  and  100,000;  and  three  interviews  where  the 
Circulation  was  over  100,000*   In  practise,  however,  it  was  some- 
times found  that  a  second  or  third  knowledgeable  person  simply  did 
not  exist,  so  that  less  than  the  planned  number  of  interviews  were 
collected. 

Interviewing,  which  occurred  between  January  9  and  February  J, 
1958  finally  resulted  in  I85  interviews.  Field  work  was  accomplished 
by  the  Austrian  research  organization,  Institut  fuer  Markt-  und 
Meinungsf orschung  Dr,  Fessel,  Vienna,  working  under  contract  with 
USIS  Vienna. 

The  analysis  and  report  were  the  responsibility  of  the 
Research  Staff,  USIS  Bonn  in  the  absence  of  adequate  facilities  at 
USIS  Vienna  for  a  report  of  this  scope. 

Questionnaire 

After  a  fey/  questions  designed  to  get  the  respondent  talking, 
a  series  of  questions  asking  for  the  receipt  and  usage  of  all 
nev/s  sources  was  presented  before  interviewees  were  informed  that 
USIS  was  the  contractor  for  the  study.   This  was  done  in  order  to 
ensure  unbiased  replies  concerning  USIS's  relative  position  among 
the  many  sources  available. 

In  making  known  to  the  interviewees  that  USIS  v/as  the  sponsor 
of  the  study,  they  were  specifically  requested  to  be  frank  and 
objective  in  their  critical  evaluation  of  the  USIS  press  products. 
The  latter  part  of  the  questionnaire  then  proceeded  to  ask  for 
respondents'  evaluation  of  the  different  materials  which  they 
received. 
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Sample  Composition 


(185) 

Region; 

Vienna  Glfo 

Bundeslaender  .  39 


Ciroulatjon; 

100,000  and  over  (including  radio)  215^ 

10,000  to  99,999  59 

Up  to  9,999  20 

100fo 

Institution! 

Daily  papers  (including  "Monday"  papers)**  27?S 

¥/eekly  19 

Local  papers  16 

Organizational  publications  15 

Technical  papers  10 
Economic  papers  5 

Radio  5  - 

Agency  publications  2 

Others  .  5 

1 

Position; 

Editor-in-chief,  publisher  52^ 
Deputy  editor-in-chief  9 

Editor  (in  charge)  11 
Editor  of  foreign  affairs  7 

Editor  of  cultural  affairs  2 

Editor  of  economic  affairs  2 

Editor  of  local,  sports  affairs  4 

Editor  of  feuilleton 

(entertainment  department)  4 

Other  position  2 

Editor  (no  further  specification)  7 

Too^ 


**  The  regular  daily  newspapers  appear  six  times  a  week  -  exclud- 
ing Mondays.  On  that  day,  a  series  of  "Monday"  papers  appear, 
which  may  or  may  not  be  affiliated  with  any  of  the  dailies. 
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SUMMARY 

Commercial  news  agency  output  is  usually  received  daily,  as 
against  several  times  during  the  month  for  USIS  press  materials. 
The  fact  that  three  out  of  four  make  some  use  of  USIS  press  products 
compares  favorably  with  the  record  of  the  other  sources  of  informa- 
tion available  to  the  sample.   The  proportion  using  the  USIS 
products  "unaltered"  is  twice  as  high  as  that  found  for  any  other 
nev/s  source » 

In  evaluating  the  USIS  products,  the  study  revealed  that  while 
the  nev;s  service  is  received  more  frequently  than  the  features, 
it  is,  nevertheless,  more  likely  to  be  criticized  as  coming  too  late. 
By  and  large,  the  features  are  considered  more  useful  than  the  news  - 
they  are  read  more  thoroughly;   are  more  often  utilized,  and  when 
used,  are  more  likely  to  be  unaltered  rather  than  rewritten.   The 
news  service,  hov/ever,  is  more  likely  to  be  used  to  check  on  the 
accuracy  of  other  sources.  A   majority  of  those  receiving  the  news 
service  say  that  it  does  not  furnish  them  with  enough  of  the  inter- 
national news  items  or  news  items  concerning  the  United  States  whioh 
they  need. 

While  the  technical  quality  of  USIS  photos  is  rated  very  high, 
and  a  majority  calls  the  selection  very  useful,  most  of  those  v/ho  do 
receive  photos  obtain  them  less  than  once  a  month. 

Few  editors  (one  out  of  six)  think  that  USIS  publications 
duplicate  information  which  they  receive  from  other  sources »  Y/h©n 
comparing  USIS  products  with  those  of  other  governmental  press 
services,  USIS  is  always  rated  superior.   In  comparison  with  American 
commercial  news  agencies  (AP,  UP),  however,  USIS  is  usually  rated 
inferior  -  except  in  regard  to  credibility.   USIS  material  is  judged 
at  least  as  credible  or  more  so  than  either  that  from  other  govern- 
mental sources,  or^   the  American  commercial  news  agencies. 

Overall  judgments  concerning  USIS  press  products  are  favorable, 
with  a  high  stamp  of  approval  being  placed  upon  USIS's  accuracy  and 
editorial  quality. 

The  main  purpose  for  publishing  USIS's  material  is  seen  by 
almost  half  as  the  "furnishing  of  information  about  the  U.S.")  while 
just  about  as  many  called  it  "propaganda"  -  either  for  tho  U.S.  itself, 
or  for  the  West  in  general. 
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Part  I  -  Sources  of  Information 

ONE  OUT  OF  TEN  USIS  RECIPIENTS  INITIALLY  UNAWARE  THAT  HE  GETS 
USIS  PRESS  IIATERIALS  .  .  . 

HALF  RECEIVE  AUSTRIAN  PRESS  AGENCY,  BRITISH  EMASSY  PRESS  MATERIALS  ... 

Although  the  entire  sample  of  183  individuals  are  editors  of 
publications  v;hich  do  in  fact  receive  press  materials  from  USIS  Vienna, 
when  presented  with  a  list  of  various  news  agencies  and  asked  to  select 
those  from  which  they  receive  material,  only  nine  out  of  ten  (895^)  named 
USIS  as  a  news  source.   Since  at  this  point  in  the  interview  no  mention 
had  yet  been  made  of  the  survey's  special  interest  in  the  press  output 
of  the  United  States  Information  Service,  it  can  be  assumed  that  the 
missing  11  per  cent  represents  persons  who  are  either  unaware  of  the 
receipt  of  the  materials  or  so  unimpressed  with  them  as  not  to  think 
of  USIS  as  a  source  of  news.   (As  a  later  question  will  show  9  per  cent 
of  all  those  interviev/ed,  v^hen  shown  samples  of  USIS  output  said  that 
they  did  indeed  receive  them,  while  2  per  cent  (4  individuals)  still 
maintained  that  they  did  not). 

Since  the  respondents  were  all  recipients  of  USIS  Vienna's 
publications,  it  is  not  surprising  that  USIS  was  selected  most  often  as 
a  news  source.   The  next  two  most  often  selected  sources  were  the 
Austrian  Press  Agency  (aPA)  and  the  British  Embassy  (named  by  53  per 
cent  and  50  per  cent  respectively). 

The  two  American  commercial  news  agencies  which  service  Austria, 
the  Associated  Press  and  the  United  Press,  were  mentioned  by  16  per  cent 
and  28  per  cent  of  the  editors, 

"From  which  of  the  following  agencies  and  information 
services  do  you  obtain  your  news,  articles  and  other 
materials?"   (CARD) 

USIS 

Recipients 
(183) 

APA  (Austrian  Press  Agency)  559^ 

AP   (Associated  Press)  16 

UP   (United  Press)  28 

REUTERS  16 
USIS  (Features  -  Amerikanische  Reportage 
fuer  Oesterreich;   News  -  Amerika- 

nischer  Nachrichtendienst)  89 

iiPP  (Agence  France  Press)  17 

TASS  27 

TANJUG  12 

MI  (Hungarian  Press  Service)  19 

Press  Service  of  the  British  Embassy  50 

Bulletin  (of  the  French  Press  Service)  23 

Others  (ViThich?  ...)  29 
No  opinion  1 

580fd@ 

@  Some  respondents  gave  more  than  one  answer. 


■i/HILE  LliiJORITIES  SAY  THEY  RECEIVE  COmiERCIAL  AGENCY  SERVICES  DAILY, 
ALMOST  ALL  USIS  RECIPIENTS  SAY  THEY  GET  IT  SEVERAL  TILES  A  MONTH  ... 

Since  the  range  of  respondents  saying  that  they  receive  each  of 
the  news  sources  varies  considerably  -  as  could  be  noticed  in  the  table 
above  -  the  various  percentages  selecting  a  source  have  been  converted 
into  new  bases  (i.e.  taken  as  100^)  in  order  to  permit  of  easier  comparisons 
in  the  following  series  of  tables. 

The  most  frequently  received  news  source  is  APA  {G&fo   of  its  re- 
cipients receive  the  material  daily),  followed  by  UP  (6l^),  Reuters  (605^), 
and  AP  (54^0» 

Just  under  a  majority  of  the  receivers  of  Agence  France  Press  (47?^)  > 
TASS  (47^)  and  the  Hungarian  Press  Service,  MTI  (49^)  said  that  they 
received  the  material  of  those  services  daily. 

Far  in  the  rear  as  far  as  frequent  service  is  concerned  is  the 
output  of  the  USIS  Vienna  Press  Section  -  only  8  per  cent  of  its  re- 
cipients said  they  got  material  daily.   Only  the  output  of  the  British 
Embassy  Press  Service  is  received  less  frequently  (35^  get  it  daily). 
The  overwhelming  majority  of  USIS  and  British  Embassy  press  material 
recipients  get  the  output  of  these  organizations  "several  times  during 
the  month"  {QGfo   and  84^  respectively)« 
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THREE-Q.ua RTERS  OF  DSIS  RECIPIENTS  USE  SOJffi  OF  OUTPUT  -  THIS  COHPARES 
FAVORABLY  WITH  USAGE  OF  OTIER  SOURCES  .., 

V/hen  those  individuaj,s  \Jho  had  indicated  that  they  received  USIS 
press  materials  v/ere  asked  how  much  of  this  material  they  generally  used, 
three  out  of  four  (75/^)  indicated  that  they  used  at  least  "some"  of  it, 
(although  relatively  fen  from  this  group  indicated  extensive  usage)* 

In  comparing  this  extent  of  usage  with  the  usage  made  of  the  other 
nev/s  sources,  it  can  he   seen  that  USIS  recipients  do  fairly  well  by  the 
USIS  output.   This  record  is  exceeded  only  by  those  who  receive 
materials  fron  the  various  commercial  news  agencies,  e.g.  APA  -  83  per 
cent;  AP  -  97  per  cent;   UP  -  90  per  cent;   Reuters  -  84  per  cent; 
and  AFP  -  90  per  cent. 

The  usage  of  USIS  material  is  far  higher  than  that  found  for  the 
press  output  of  the  British  and  French  Embassy  Press  Sections  (469^ 
and  '^yfo   respectively),  and  even  surpasses  the  use  made  of  TASS,  TANJUG, 
and  WSl   materials. 
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USE  OF  USIS  LUTERIAL  "UNCHANGED"  CONSIDERABLY  HIGHER  THAN  FOR  ANY  OTHER 
NEWS  SOURCE  . . , 

The  usage  of  USIS  materials  "unchanged"  (rather  than  re-written) 
by  foiir  out  of  ten  recipients  (415^)  is  an  unspoken  tribute  to  its 
releases  since  the  material  from  no  other  source  is  treated  that  well. 
Only  slightly  more  than  one  person  out  of  ten  (and  in  the  case  of 
Reuters  two  out  of  ten)  who  receives  the  outpouring  of  the  commercial 
agencies  eays  that  the  material  can  be  used  unaltered. 
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Part  II  "  Specific  USIS  Press  Products 

After  finding  out  which  newa  sources  the  respondents  received 
(according  to  their  own  admissions)  how  often,  and  whether  they  used 
the  materials  unchanged  or  rewritten,  all  respondents  were  informed 
that  the  survey  was  being  undertaken  on  behalf  of  the  U.S.  Information 
Service,  and  that  the  USIS  desired  frank  and  objective  reactions  to 
its  Press  Service  in  order  to  improve  it. 

Since  I65  of  the  185  interviewees  had  named  USIS  as  a  source  of 
information  when  presented  with  the  overall  list  of  possible  sources 
of  information,  the  additional  20  individuals  were  shown  copies  of  the 
various  USIS  publications  (the  news  service  called  "Amerikanischer 
Nachrichtendienst" ,  the  features  service  called  "Amerikanische  Reporta- 
ge n"  ,  as  well  as  photos  put  out  by  the  Press  Section),  and  asked  if 
they  received  any  of  them.   At  this  stage,  16  of  the  20  said  that  they 
received  one  or  more  of  these  services,  while  4  individuals  maintained 
that  they  did  not  get  any  of  them.   No  further  questioning  of  these 
4  individuals  took  place, 

IF  "USIS"  was  not  mentioned  as  source  of  information; 
"Here  are  a  few  copies  of  publications  of  the  American 

Information  Service  (USIS).   Do  you  get  any  of  these 

publications?" 

USIS 
Recipients 

No,  of  cases 

Yes,  AND  4 

Yes,  REPORTAGEN  I4 

Yes,  photos  6 

No,  none  of  those  4 


In  the  following  tables  in  this  part  of  the  report,  the  replies 
of  these  16  have  been  combined  with  the  answers  of  those  I63  who  had 
spontaneously  named  USIS  as  or^  of  their  sources  of  information,  so 
that  all  further  tables  of  USIS  recipients  are  based  upon  179  respon- 
dents. 


Some  respondents  gave  more  than  one  ansv;er. 
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ALMOST  ALL  USIS  RECIPIENTS  RECEIVE   FEATURES  -  LESSER  NUMBERS 
RECEIVE  PHOTOS,  OR  NEWS  ... 

The  replies  of  those  179  people  who  receive  some  USIS  press 
product  nake  it  quite  clear  that  the  features  are  what  most  of  them 
receive.   Almost  all  (96^)  mentioned  receiving  them,  as  against 
two-thirds  (65fo)  who  mentioned  "photos",  and  half  (54^)  v/ho  said  that 
they  receive  the  "AND"  service. 

"Tfhat  material,  news  (AND),  features  (REPORTAGEN) 
or  photos  do  you  regularly  get  from  USIS?" 

USIS 

Recipients 
(179) 

News    (and)  b^io 

Features    (REPORTAGEN)  96 

Photos  65 

215fc@ 


Some  respondents  gave  more  than  one  ansv/er. 
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Section  1 :   Frequency  and  Timeliness 

NEWS  RECEIVED  MUCH  MORE  FREQUENTLY  THAN  FEATURES  OR  PHOTOS  ...  STILL, 
FEATURES  CONSIDERED  MORE  TIMELY  THAN  NEWS  . . . 

One-third  of  the  "AND"  recipients  (325^)  say  that  they  get  the 
nevifs  service  daily,  while  about  half  (49^)  say  that  they  get  it  weekly. 

Editors  who  receive  the  features,  however,  are  much  more  likely 
to  report  that  they  receive  the  service  either  weekly  (55^)  or 
bi-weekly  (21^). 

From  the  replies  of  those  who  receive  photos  from  USIS,  the 
service  is  obviously  an  occasional  one,  for  half  (49^)  say  that  they 
seldom  receive  the  pictures.   Only  about  one  out  of  three  says 'that 
he  gets  photos  as  often  as  weekly  (23^)  or  bi-weekly  (iZfo), 

"What  material,  news  (AND),  features  (REPORTAGEN) 
or  photos  do  you  regularly  get  from  tjSIS?" 

IF  "News",  "Features"  or  "Photos"; 

"How  often  do  you  get  these?   (Daily,  weekly,  bi-weekly » 
monthly  or  less  often?)" 


Daily 
Weekly 
Bi-weekly 
Monthly 
Less  often 
No  opinion 


Respite  the  relatively  greater  frequency  of  receipt  of  "AND" 
material,  it  is  still  not  considered  as  timely  as  the  features. 
While  tv/o- thirds  (68^)  of  the  "AND"  receivers  say  that  they  get 
the  publications  "in  time",  this  figure  is  significantly  less  than 
that  reported  by  the  "REPORTAGEN"  recipients  (92^). 

"In  general,  do  you  receive  the  material  early 
enough  for  publication?" 

AND   REPORTAGEN 
WT)  (172) 


AND 

REPORTAGEN 

Photos 

(97) 

(172) 

(113) 

^2fo 

5fo 

-/o 

49 

53 

23 

7 

21 

12 

3 

9 

12 

6 

9 

49 

5 

3 

4 

lOOfo 

lOCffo 

lOOfo 

Yes                          68<fo  y£.'/o 

No                           28  6 

No  opinion                   4  2 

lOOfo  100% 
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Section  2;   How  USIS  Products  are  Handled 

FEATURES  READ  MORE  THOROUGHLY  THAN  NEWS  . . . 

Recipients  of  the  features  service  apparently  pay  more  attention 
to  the  material  which  they  receive  than  do  those  who  get  the  "AND" 
service.   This  can  be  seen  in  the  fact  that  six  out  of  ten  (61^)  read 
the  material  from  cover  to  cover,  while  a  majority  of  the  "AND"  people 
(57^)  admit  that  they  only  read  parts  of  it. 

"Do  you  usually  read  this  material  from  cover  to 
cover  or  do  you  only  read  parts  of  it?" 

AND   REPQRTAGEN 
t97)    (172) 

Read  from  cover  to  cover    57?^  61^ 

Only  parts  of  it            57  57 

No  opinion                   6  2 

TOO^  7  00^ 

FEATURES  AND  PHOTOS  MORE  LIKELY  TO  BE  USED  BY  RESPONDENTS  THEMSELVES 
THAN  IS  TRUE  FOR  NEV/S  .  .  . 

The  replies  of  features  service  and  photo  recipients  are  almost 
identical  with  respect  to  whether  they  use  the  material  themselves, 
pass  it  on  to  someone  else,  or  file  it.   More  than  eight  out  of  ten  in 
both  groups  (845^  and  83^)  say  that  they  themselves  make  use  of  the 
material,  while  about  one  out  of  six  {^^'/o   and  14^)  passes  it  on  to 
someone  else. 

Among  the  "AND"  receivers  only  seven  out  of  ten  (71^)  say  that 
they  use  it  themselves,  while  one  out  of  five  (^Zfo)    pass  it  on, 

"Do  you  use  the  material  yourself,  do  you  pass  it 
on  to  somebody  else  or  do  you  file  it?" 

AND   REPORTAGEN   Photos 

X97)   (172)    njW) 

Use  it  myself         71^      84^         85?^ 
Pass  it  on  22       17  14 

File  it  13  6  11 

lO0©  107%@  1065^ 


Some  respondents  gave  more  than  one  angwer. 
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ONLY  ONE  OUT  OF  THREE  S.WES  NEWS  OR  FEATURES  AFTER  READING  IT  ... 

It  makes  no  difference  whether  the  editor  being  questioned 
receives  the  news  service  or  the  features  material,  about  six  out 
of  ten  in  both  groups  \3^'fo   and  62^)  say  that  they  throw  the  material 
away  after  reading  it. 

Approximately  one  person  out  of  three,  in  the  two  groups, 
saves  the  issues  for  possible  future  use  (375^  and  35/^  respectively). 

"After  having  read  the  material,  do  you  throw  it 
away  or  do  you  keep  it  for  possible  use  in  the 
future?" 

AND   RE PORTA GEN 
(97)    (172) 


Throv?  it  away 

Keep  it                     37  35 

No  opinion                   ^  3 

100fo  Too^ 
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Section  3:   Usaj^e  of  Nawa  and  Features 

MORE  USE  MADE  Op  USIS  FEATURES  THAN  OP  NEWS  .,.  WHEN  MATERIAL  USED, 
FEATURES  MORE  LIKELY  TO  BE  UNCHANGED  V/HILE  NEWS  IS  REWRITTEN 

Two-thirds  (Sffo)    of  the  editors  who  receive  the  USIS  news 
service  indicate  that  they  make  some  use  of  the  material  which  they 
obtain.   Among  recipients  of  the  feature  service,  however,  more  than 
nine  out  of  ten  (92^)  make  some  use  of  the  articles. 

The  picture  of  relative  usage  of  the  material  remains  the  same 
when  attention  is  focused  upon  "frequent"  or  "regular"  usage  of  the 
USIS  output,  for  then  less  than  a  quarter  of  the  "AND"  recipients  (25?^) 
as  against  four-tenths  (41?^)  of  the  feature  service  recipients  reported 
that  much  usage, 

"Ahout  how  often  do  you  publish  the  news  or  articles 
selected  from  the  ...?   Regularly,  frequently, 
occasionally,  seldom  or  never?" 

AND    REPORTAGEN 
197)     (172) 

Regularly  lOfo)  1%) 

Frequently  13  SS'J'fo        28  ^92^ 

Occasionally  44  5      51  ) 

Seldom  or  never  28  x^,     ^    \   9, 

No  opinion  3         2  ' 

TOO^  100^ 

Those  individiials  who  had  said  that  they  made  some  use  of  the 
USIS  materials  (i.e.  vifho  had  answered  that  they  at  least  used  the 
material  "occasionally")  were  then  asked  to  say  whether  they  usually 
used  the  material  unaltered  or  if  they  rewrote  the  releases. 

Among  those  news  service  recipients  who  made  some  use  of  the 
issues,  a  majority  {59%)    said  that  they  usually  rewrote  them,  while 
only  a  small  minority  (18^)  said  that  they  used  them  as  received. 

Feature  story  users  on  the  other  hand  were  as  likely  to  accept 
and  use  the  material  as  received  {3Tfo)   as  they  were  to  rewrite  it  (54^). 

"About  how  often  do  you  publish  the  news  or  articles 
selected  from  the  .,.?   Regularly,  frequently, 
occasionally,  seldom  or  never?" 

IF  "Regularly",  "Frequently"  or  "Occasionally": 
"As  a  rule  do  you  use  the  material  unaltered  or 
do  you  rewrite  it?" 

AND    REPORTAGEN 
T^)      (158) 

Unaltered                    18^  579J 

Rewrite                     59  34 

Partly/partly                 23  27 

No  opinion                                                 -  2 

lOOffc  lOOfo 
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MORE  EXTMSIVE  USE  MADE  OF  FEATURES  THAN  OF  IIEV/S  ... 

When  recipients  of  the  two  typos  of  USIS  services  (features  and 
news)  were  asked  how  they  used  the  material  which  they  were  receiv- 
ing, a  majority  of  the  editors  receiving  the  articles  (515^)  gave 
responses  indicating  rather  extensive  and  preoiso  usage,  while  three- 
tenths  more  (29?o)  indicated  shortened  or  condensed  usage  of  the  material. 
Thus  a  total  of  eight  out  of  ten  (80%)  can  be  said  to  indicate  definite 
usage  of  the  USIS  output  v;hich  they  are  receiving. 

Recipients  of  the  news  service  were  rauch  less  exact  in  their 
replies.   In  the  first  place,  they  were  more  likely  than  receivers  of 
the  features,  to  he  unable  to  reply  to  the  query  (and  thus  nay  be 
suspected  of  not  using  the  material  at  all,  but  unwilling  to  say  so). 
One-third  (32%)  made  no  answer  to  the  question,  as  against  about  half 
that  many  (18%)  among  featixre  service  recipients* 

"AND"  receivers  were  also  more  likely  to  say  that  they  utilized 
the  material  for  their  general  education  or  as  background  material  (50%) 
than  feature  service  reoeipients  (9%)» 

Since  such  large  blocs  of  news  service  respondents  were  accounted 
for  in  the  manners  indicated,  there  were  relatively  few  v/ho  indicated 
that  they  made  actual  use  of  the  news  releases  (41%)  -  ^ri^  of  these, 
most  (50%)  mentioned  usage  of  condensed  or  altered  versions  rather 
than  as  received  (11%). 

"How  do  you  use  this  material?" 

Summary  Table 


Extensive  Use 

(or  as  received) 
Condensed  or  Altered  Use 
As  Information,  Background 
Miscellaneous 
No  opinion/No  answer 


AND        I 

fflPORTAGEN 

(97) 

(172) 

11% 
30 
50 
6 

51% 
29 

9 

8  - 

109%@ 

18 
115%® 

Some  respondents  gave  more  than  one  ansv/er. 


-  14  - 


DETAILED    COfflffiNTS    ON   USAGE    .., 

"How  do  you  use  this  material?" 


AND 
(97) 


Extensive  use  (or  as  recaived) ;  11^ 

"We  reprint  the  entire  material." 

"The  AITO   is  reprinted  without  making  arjy  changes." 
"We  sometimes  use  it  without  making  any  changes." 
"We  partly  use  it  in  the  original  version," 

Condensed  or  altered  use;  50 

"I  chiefly  use  it  for  brief  news»" 

"It  is  used  for  brief  news," 

"The  AND  is  used  for  brief  news," 

"Most  of  the  time  we  only  publish  extracts*" 

"I  rewrite  part  of  the  AND-material» " 

"We  condense  the  AICD-material, " 

As  information^  or  background  material;  50 

"The  AND   is  used  for  information  and  as  back* 

groimd  material," 
"I  utiliz*  it  for  editorials," 
"It  is  checked  with  news  from  other  sources^" 
"The  material  AND  offers  is  mostly  outdated, 

we  only  use  it  for  information," 
"I  only  use  it  to  supplement  the  news  we  have 

already," 
"I  uso  it  as  a  supplement,"  ^ 

Mlgcellaneous;  '  $ 

"The  V7ay  we  use  it  ranges  from  brief  news  to 

editorials ." 
"It   depends," 

No   Qpinion/No  answer;  32 

109?fe 


Q     Some  respondents  gave  more  than  one  answer. 
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DETAILED  COI.IMENTS  ON  USAGE  .  . . 

"How  do  you  use  this  material?" 


REPORTAGEN 
(172) 


Extensive  use  (or  as  reoeived)  ;  ^I'fo 

"V/e  use  this  material  as  it  is,  without  any 

comments, " 
"If  I  use  this  material,  I  have  it  published 

almost'  literally." 
"We  sometimes  use  it  without  making  any 

changes." 
"We  utilize  this  material  for  two-column 

features, " 
"V/e  use  this  material  for  the  feuilleton," 
"We  use  it  as  features,  mostly  in  weekend- 
editions," 
"V/e  use  the  entire  material  or  at  least  part 

of  it  for  our  column  "Reports  from  Abroad"," 
"We  mainly  use  it  for  our  special  page  on 

technological  developments," 

Condensed  or  altered  use;  29 

"We  use  it  for  short  articles," 
"I  use  this  material  in  an  abridged  form," 
"I  rewrite  and  condense  it  considerably," 
"We  only  publish  extracts," 

"We  use  this  material  in  a  considerably  con- 
densed form," 

As  information,  or  background  material;  9 

"V/e  use  it  as  background  material," 
"We  use  it  as  a  source  of  information," 
"V/e  check  it  with  material  received  from  other 
sources ," 

MJBcellaneouai  8 

"We  select  articles  which  offer  Valuable  information," 

"It  varies, " 

"We  use  some  articles," 

No  opinlon/Mo  answer?  18 

115/d3 


©  Some  respondents  gave  more  than  one  answer," 
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WHILE  US IS  OUTPUT  SELDOM  USED  TO  CHECK  ACCURACY  OP  OTHER  SOURCES, 
Y/HEN  IT  HAPPENS  IT  IS  MORE  LIKELY  TO  BE  TRUE  OF  THE  IffiWS  THAN  OF 
THE  FEATURES  ... 

All  those  receiving  the  regular  news  or  features  output  of  the 
USIS  Vienna  Press  Section  were  also  asked  v/hether  they  ever  used  the 
material  to  check  the  accuracy  of  the  news  and  information  which  they 
received  fron  other  sources.   The  tahle  below  presents  the  replies 
according  to  whether  they  are  recipients  of  the  "AND"  or  "REPORTAGEN" . 

Most  USIS  recipients  do  not  think  to  use  the  material  for  this 
purpose*   A  majority  of  the  news  service  (55^)  ^nd  even  more  among 
the  features  service  recipients  i'J2<fo)    answered  "no"  to  the  query,  leav- 
ing some  four  out  of  ten  (595^)  in  the  first  group  and  one-quarter  (25^) 
among  the  second  who  answered  that  they  did  use  USIS  releases  to 
check  on  other  sources. 

"Do  you  ever  use  this  material  to  check  the 
accuracy  of  nev/s  and  information  received  from 
other  sources?" 

AND    REPORTAGEN 

197)         (172) 

Yes                                                     J,9<fo  25fo 

No                                                       55  72      , 

No    opinion                                                 6  3 

100%  100% 

Those  individuals  v/ho  said  that  they  sometimes  did  use  the  USIS 
material  to  check  on  the  accuracy  of  other  sourocs  of  informationj 
admitted  in  a  subsequent  query  that  they  seldom  did  this.   Only  a 
minority  of  these  few  people  aaid  that  they  did  it  "regularly"  or 
"frequently" • 

"Do  you  ever  use  this  material  to  check  the 
accxiracy  of  news  and  information  received  from 
other  sources?" 

IF  "Yes"; 

"How  often  does  this  happen?" 


Regularly 

Frequently 

Only  occasionally 

No  opinion 


AND 

REPORTAGEN 

(38) 

(45)       ■ 

21% 

21% 

18 

14 

61 

63 

_ 

2 

100% 

100% 
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mjORITIES  SAY  USIS  MATERIALS  FURNISH  IDEAS  FOR  OTHER  ARTICLES  - 

BUT  THIS  DOES  NOT  HAPPEN  OFTEN  . . . 

A  further  question  designed  to  elicit  supplementary  benefits 
accruing  to  receivers  of  USIS  output  asked  whether  they  got  additional 
ideas  for  articles  as  a  result  of  reading  the  materials  they  were 
receiving  from  USIS.  'iVhile  majorities  agreed  that  this  sometimes 
happened  (57^  and  62^),  when  those  so  agreeing  were  then  asked  if 
that  happened  often  or  seldom,  most  of  them  admitted  that  it  was  a 
"seldom"  occurrence. 


"Does  this  material  sometimes  give  you  ideas  for 
other  articles  (hroadcaste)?" 

AND  REPORTAGEN 

X97)  (172) 

575^  625^ 

57  56 

6  2 

1005^  100fo 


Yes 

No 

No  opini 

on 

IF 

"Yes": 

'Does  this  happen  often  or  seldom?" 


Often 

Seldom 

No  opinion 


AND  REPORTAGES 

155)  (107) 

56/»  33/0 

64  64 

100%  1( 
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Section  4}   Evaluationa  of  News  and  Features  Services 

NEWS  AND  FEATURES  RECIPIENTS  RATE  SERVICES  HIGHLY  ,,. 

Respondents  who  received  the  news  and  features  services  were 
asked  (separately)  how  much  value  they  would  Bay  the  material  had 
for  them.   Seven  out  of  ten  (69?^)  among  the  news  and  eight  out  of  ten 
(80^)  of  the  features  service  recipients  assigned  "moderate"  or  "great" 
value  to  the  material,  (Majorities  in  both  groups  settled  for  a  more 
modest  reply  of  "moderate"  rather  than  the  more  laudatory  response  of 
"great"  value).  , 

"In  general,  how  much  value  has  this  material  for 
you?  -  Great  value,  moderate  value,  no  special 
value,  no  value  at  all?" 

REPORTAGEN 
T172T 

Great  value 
Moderate  value 
No  special  value 
No  value  at  all 
No  opinion 


NEWS  SERVICE  "SHOULD  BE  MORE  UP-TO-DATE"  IS  COLIPLAINT  OF 
DISSATISFIED  ...  ^ 

Those  recipients  of  the  news  service  who  said  that  it  had  either 
"no  special  value"  or  "no  value  at  all"  for  them  (25^5)  were  asked  how 
the  service  should  be  changed  so  that  they  might  be  able  to  make  better 
use  of  the  "AND"  material. 

The  leading  reply  focused  upon  the  necessity  to  have  the  material 
"more  up-to-date"  (11?^). 

"Ijj  o.vneyal»  hoy  nu«h  value  has  this  material  for 
you?  -  Great  value,  moderate  value,  no  special 
value,  no  value  at  all?" 

IF  "No  special  value"  or  "Ho  value  at  all"? 
"How  should  this  press  service  be  changed  so  that  you 
can  make  use  of  it?" 

AND 
W) 

The  publication  should  be  more  up-to-date;  1  ifo 

"The  press  service  should  include  items  of  more  current  interest." 
"In  my  opinion,  it  is  important  to  have  this  press  service 

on  hand  when  the  news  is  still  hot.   The  material  is  usually 

issued  too  late." 
"The  mailing  procedure  of  AND  is  quite  slovi,  so  that  even 

the  fev/  articles  we  could  use,  lose  their  value." 
"The  press  service  should  publish  something  really  new." 

(Cont'd  on  next  page) 
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(cont'd  from  preceding  page)  AND 

wrj 

The  publication  should  furnish  information  you 

cannot  gat   oXsev/herg;  5?» 

"They  should  limit  their  publicsationa  to  material 

that  cannot  be  received  from  other  press  agencies 

by  teletype," 
"They  should  disseminate  their  own  material  to  a 

greater  extent.   To  me,  there  is  no  difference 

between  this  press  service  and  other  press 

agencies, " 

Its  style  should  be  impr'^ved;  4 

"The  articles  should  be  written  by  professional 
journalists.  These  clerks  just  don't  know  how 
to  write." 

"AND  is  very  uninteresting  and  dull.   You  some- 
times are  reminded  of  the  times  when  representatives 
of  the  occupation  powers  felt  obliged  to  describe 
their  country  as  "God's  own  country," 

The  publication  is  not  condensed  enough;  1 

"Some  of  the  articles  are  too  long-vvinded  and 
should  be  considerably  curtailed," 

The  publication  should  be  better  adapted  to 

Austrian  mentality  (should  be  less  propagandist io) ;     1 

"They  should  see  things  through  Austrian  eyes," 
"I  mainly  object  to  its  propagandistic  slant,       .  ■ 
Ite  obstrusiveness  and  penetration  is  unbearable," 

The  publication  should  be  more  clearly  arranged;        1 

"The  arrangement  of  the  press  service  is  not 
quite  clear.   Each  day  should  be  stapled 
separately, " 

The  publication  should  refrain  from  publishing 

current  nev/s ;  1 

"Since  v;e  receive  this  press  service  quite  late, 
it  is  inadvisable  to  include  nev/s  items  on 
current  events.   They  should  select  material 
that  will  be  of  permanent  interest  to  the 
reader," 

No  opinion/No  answer:  .^ 

3 " 


Some  respondents  gave  more  than  one  answer. 
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THOSE  ASSIGNING  LITTLE  VALUE  TO  THE  FEATURES  CALL  FOR  "MORE 
INTERESTING  SUBJECT  MATTER"  AND  "BETTER  ADAPTATION  TO  AUSTRIAN 
MENTALITY"  . . . 

A  similar  query  was  poeed  to  those  17  per  cent  of  the 
featui5<s  service  recipients  who  said  that  they  placed  little  or 
no  value  in  it.   Their  two  leading  comments  were  to  call  for  more 
interesting  subject  matter  (6^),  or  a  better  adaptation  to  the 
Austrian  mentality  (Sfo) ,      Among  the  examples  of  more  interesting 
subject  matter  was  one  request  for  information  similar  to  that 
appearing  in  "Call  Girl"  and  "Confidential"  magazines, 

"In  general,  how  much  value  has  this  material  for 
you?  -  Great  value,  moderate  value,  no  special 
value,  no  value  at  all?" 

IF  "No  apeoial  value" »  or  "No  value  at  all"; 
"How  should  this  press  service  be  changed  so  that 
you  can  make  use  of  it?" 


REPORTAGEN 
(172) 


The  publication  should  offer  more  interesting 

sub  jecta;  ^  Ofo 

"Exoorpts  from  American  features,  written  by  great 

journalists,  for  instance,  would  be  very  useful. 

The  British  Press  Service  edits  that  kind  of 

material."  • 

"Information  as  published  by  'Call  Girl' , 

•Confidential'  or  'Ring'  would  suit  our  pxirposSf 

and/or  'Maria  Schell  in  Hollywood'  or  something 

of  that  kind  would  also  interest  our  readers*" 
"A  lot  of  material  sent  to  us  by  this  press  service 

is  of  no  interest  to  us  whatsoever," 

The  publication  should  be  better  adapted  to  Austrian  6 

mentality  (should  be  le3  3~~propagandistic)l 

"The  REPORTAGEN  should  give  more  consideration  to 

Austrian  conditions.   It  should  be  better  tuned  to 

Austrian  mentality," 
"The  problems  REPORTAGEN  ponder  on  should  be  S9«n 

with  Austrian  eyes,   A  feature  useful  to  our 

purpose  should  reflect  the  Austrian  point  of  view," 
"Feuilleton  material,  short  stories  or  cartoons  by 

American  artists  would  be  far  more  interesting  to 

our  readers  than  the  propaganda  line  they  keep 

selling  us," 

(Cont'd  on  next  page) 
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(Cont'd  from  preceding  page)  REPORTAGEN 

(t72) 

The  publioation  should  'be   more  up-to-date:  ^% 

"News  items  on  current  American  events  should 
be  relayed  immediately," 

"REPORTAGEN  should  speed  up  their  reporting  pro- 
cedure as  far  as  v/orld  events  are  concerned." 

Its  style  should  be  improved;  5 

"The  material  should  be  written  in  a  more 

lively  fashion  and  should  be  more  skillfully 

formulated, " 
"The  material  is  badly  phrased  as  m^aaur-ed,  by 

journalistic  standards." 

Other  answers:  1 


No  opinion/No  answers  2 

22<fo@ 


@  Some  respondents  gave  more  than  one  asnwer. 
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THOSE  WHO  RECEIVE  BOTH  SAY  FEATURES  MORE  USEFUL  THAN  NE'^S  ... 

Out  of  the  total  sample  of  185  respondents,  90  were  found  to  be 
receiving  both  the  news  and  the  features  services  fron  USIS.   It  was 
thus  possible  to  ask  these  people  v;hioh  type  of  material  they  found  the 
most  useful,  and  v/hich  they  would  say  was  the  least  useful. 

From  the  columns  below  it  can  be  easily  seen  that  the  features 
service  is  considered  the  most  useful  by  a  wide  margin  over  the  news 
or  the  texts  (which  appear  as  part  of  the  "AND"  sometimes  alone,  and 
sometimee  together  with  news  reports).   Seven  out  of  ten  (70^)  select 
the  features  as  the  most  useful,  while  only  4  per  cent  call  it  "least 
useful".   Both  the  news  and  the  texts  of  speeches  and  reports  are 
more  apt  to  be  called  useless  than  useful. 

"Which  of  the  following  USIS  press  publications  have 
been  most  useful  to  you:   The  news,  the  articles  appear- 
ing in  'the  .AMERIKANISCHE  REPORTAGEN,  or  the  text  of 
speeches  and  the  reports  of  press  conferences?" 

"And  which  have  you  found  least  useful?" 

USIS 

Recipients 
Most    Least 
useful  useful 
(90)     (96) 

The  news  16^  56^ 

Articles  from  the  REPORTAGEN       70       4 

Text  of  speeches  and  reports       12  40 

No  opinion  10  22 

108?5Q  102^ 

NEV^S  CALLED  LEAST  USEFUL  M/iINLY  BECAUSE  IT  IS  NOT  UP-TO-DATE  ..,' 

Those  editors  who  receive  both  the  news  and  features  services  who 
called  the  news  the  least  useful  of  the  types  of  material  which  they 
obtained  from  USIS  were  asked  why  they  made  less  use  of  the  news  service. 
Most  of  them  (20^)  replied  that  the  "AND"  was  not  up-to-date  and  hence 
hardly  of  any  interest, 

"Which  of  the  following  USIS  press  publications  have 
•         been  most  useful  to  yous   The  ncwg,  the  articles  appear- 
ing in  the  AI.ffiRIKANISCHE  REPORTAGEN,  or  the  text  of 
speeches  and  the  report  of  press  conferences?" 

"And  which  have  you  found  least  ugeful?" 

IF  "The  news  (aND)"> 

"Why  could  you  make  less  use  of  the  news  than  of  the 
other  material?" 

AND  is  not  up-to-date »  hardly  of  any  current  interest}  209S 

"Usually  AND  arrives  rather  late  and  lags  behind  APA  in  its 

reporting," 
"AND  should  be  quicker  in  issuing  its  releases." 
"Usually  the  news  is  given  out  after  already  being  released 

by  APA." 
"Commercial  press  agencies  relay  their  news  items  much  faster." 
"AND  is  not  at  all  current," 

(Cont'd  on  next  page) 
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AND 
T90) 


(Cont'd  from  preceding  page)  AND 

1971 
AND  ia  unauited  for  our  newspaper:  9/^ 

**A1TD  liT  better  suited  for  a  daily  newspaper. 

It's  of  no  interest  to  our  weekly  edition." 
"This  material  is  not  suited  for  our  v/eekly 

paper." 
"AND  is  hardly  suited  for  my  type  of  paper," 

AND  is  one'-sided,  and  has  a  pro-Amerioan  slant;  3 

"AND  is  a  typical  American  publication," 
"Judged  by  European  standards,  the  Amerioan  po-int 
of  view  lacks  objectivity," 

Other  answers s  5 

"AND  brings  too  many  sensational  items," 

No  opinion/No  answer;  ^ 

580 


Some  respondents  gave  more  than  one  answer. 
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TEXTS  OF  SPEECHES  AM  REPORTS  CALLED  UWSUITED  FOR  PAPERS  OR  OP 
LITTLE  CURRENT  INTEREST  . . . 

"Those  editors  who,  v/hlle  receiving  both  the  news  and  features 
services,  had  named  the  texts  of  speeches  and  reports  as  the  least 
useful  material  they  received,  tended  to  say  that  such  material  was 
either  unsuited  to  their  puhlications  {l')'fo) ,    or  was  of  little  current 
interest  (12^), 

»»V/hich  of  the  following  USIS  press  publications  have 
been  most  useful  to  you:   the  news,  the  articles 
appearing  in  the  AL1ERIKANISGHE  REPORTAGE,  or  the 
text  of  speeches  and  the  reports  of  press  conferences?" 

"And  v;hich  have  you  found  least  useful?" 

IE  "Text  of  speeches  and  reports"; 

"Why  could  you  make  less  use  of  the  text  of  speeches 
and  reports  than  of  the  other  material?" 

Text  of  speeches 
and  reports 

— rfof— 

The  material  is  unsuited  fpr  pur  newspaper t  19% 

"V/e  are  ^   weekly  newspaper,  primarily  covering 

local  events,  so  this  material  is  not  interesting 

to  our  readers." 
"I  think  this  material  is  not  very  v/ell  suited  for 

a  technical  periodical." 
"This  material  is  not  suited  for  the  purpose  of 

our  newspaper," 
"This  material  is  xminteresting  for  our  readers." 

The  material  is  not  up-to-date >  hardly  of  any 

current  interest;  12 

"The  material  arrives  too  late  and  is  therefore 

no  longer  of  any  interest." 
"The  service  is  rather  slow.   The  material  usually 

has  been  printed  already  in  the  daily  newspapers." 
"The  material  is  given  out  rather  late." 
"The  material  is  not  sufficiently  up-to-date." 

The  material  is  too  lengthy,  poorly  condensed;  7 

"I  just  don't  have  the  time  to  read  this  publication 

from  cover  to  cover.   Other  agencies  do  a  better  job 

of  condensing  the  material,  and  arranging  it  more 

clearly." 
"Subjects  are  treated  too  exhaustively.   The  articles 

are  too  long  and  poorly  constructed  judged  by 

journalistic  standars," 

The  material  is  one-sided,  ajid  has  a  pro«>AmeriQan  slant;     1 
"I  object  to  its  one-sidedness.   It  is  just  propaganda." 

Other  answers:  2 


"V/e  don't  have  the  space  to  make  use  tf  this  material," 

No  opinion/No  answer:  3 

@  Some  respondents  gave  more  than  one  answer. 

-  25  - 


MAJORITIES  SAY  NEWS  SERVICE  DOES  NOT  FUEHISH  ENOUGH  QT  THE  INTERNATIONAL 
OR  V»S.  HEWS  ITEMS  -VHICH  THBY  UEEJi  .♦. 

In  the  opiDion  of  those  who  receive  the  USIS  news  service, 
it  does  not  furnish  them  with  as  much  of  the  international  news,  or 
of  the  news  from  the  United  States  as  they  feel  they  need.  When,  asked 
abo\lt  these  two  points,  majorities  replied  that  they  received  only 
"some"  or  "hardly  any"  of  the  news  of  these  types  through  the 
AIiffiRIKANISCHE  NACHRICHTENDIENST. 

Only  two  out  of  ten  {22'fo)    said  that  they  obtained  "all"  or 
"nost"  of  the  international  news  which  they  required  through  it,  while 
three  out  of  ten  (55/^)  said  that  concerning  news  from  the  United  States* 

"How  much  of  the  international  news  which  you  need 
do  you  find  in  the  AMERIKANISCHE  NACHRICHTENDIENST 
(and)  -  all  of  it,  most  of  it,  some,  hardly  any 
of  it?"  _ 

"And  what  about  the  news  from  the  United  States?  - 
How  much  of  the  news  from  the  United  States  which 
you  need  do  you  find  in  the  AlffiRIlGlNISCHE  NACHRICHTEN- 
DIENST (and)  -  all  of  it,  most  of  it,  some,  hardly 
any  of  it?" 


All  of  it 
Most  of  it 

Some 

Hardly  any  of  it 

No  opinion 


International 

U.S. 

news 

news 

(97) 

(97) 

•   .fY^f. 

^s'W 

11   1^3 

l\  ]^^ 

lOO^o 
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Section  3;   Jud^asnta,  Concerning  PSJS  Photos 

While  earlier  in  thie  report,  it  was  shown  that  63?^  of  the 
respondents  received  photographs  from  USIS  with  some  degree  of 
regularity,  the  following  judgments  concerning  the  quality  and 
usefulness  of  these  pictures  were  secured  from  those  who  acknowledged 
receiving  then  at  all  -  65  per  cent  of  the  total « 

"Do  you  occasionally  receive  photos  from  the  USIS?" 

USIS 

Recipients 
(179) 

Yes  65^ 

No  35 

In  the  remaining  tables  in  this  section,  those  11?  respondents 
who  said  they  had  received  photos  from  USIS  (65^  of  the  total)  will 
be  used  as  the  base  for  further  tables. 

TECHNICAL  QUALITY  OF  PICTURES  RATED  VERY  HIGH  ... 

Most  of  those  who  have  received  pictures  from  USIS  (59^)  call 
the  technical  quality  "very  good",  while  an  additional  group  (30?^) 
call  then  "good".   Thus  almost  nine  out  of  the  ten  who  received 
these  photos  indicate  their  approval  of  them.   Actually,  fewer  than 
one  in  ten  (Tfo)   is  critical  of  the  quality  since  4  per  cent  did  not 
answer  the  question. 

"Generally  speaking,  how  would  you  judge  the  technical 
quality  of  the  USIS  photos:  Do  you  think  the  quality 
is  very  good,  good,  fair  or  poor?" 

USIS 

Reoipients 
(117) 

Very  good  59^ 

Good  30 

Fair  *  6 

Poor  1 

No  opinion  4 

100^ 


-  27  - 


MAJORITY  CALLS  SELECTION  OF  PICTURES  VERY  USEFUL  ... 

The  majority  of  those  who  have  received  pictures  from  the  USIS 
i^lfo)    say  that  the  photos  suit  their  purposes  "to  a  great  extent", 
while  most  of  the  remainder  (42%)  say  that  it  suits  their  purposes 
"to  some  extent". 

Very  few  individuals  (5%  of  those  receiving  them)  feel  that 
the  photographs  which  USIS  selects  and  assembles  do  not  suit  their 
purpose. 

"To  what  extent  do  the  photos,  which  were  selected 
and  assembled  by  the  USIS,  suit  your  purpose?" 

USIS 
Recipients 

(117) 

To   a  great  extent  51% 

To   some   extent  42 

Don't   suit  my  purpose  5 

No   opinion  2 

100^ 

While  all  of  the  foregoing  judgments  are  decidedly  favorable, 
the  reader  is  reminded  that,  unfortunately,  photographs  are  soldon 
received  by  these  people  (see  page  10,  wherein  it  is  shown  that 
half  of  those  who  re'ceive  pictures  regularly  obtain  then  less  often 
than  once  a  month). 
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Part  III  ~  Comparison  of  USI5  and  Other  News  Sources 

The  information  contained  in  this  part  of  the  report  consists  of 
relative  judgments  concerning  the  USIS  publicatione  as  contrasted  withj 

(a)  All  other  news  sources  availahle  to  them 

(b)  Other  foreign  government  press  services 

(c)  American  commercial  press  services. 

The  latter  two  are  covered  in  some  detail.   Through  parallel  presentation 
of  the  survey  data,  however,  significant  differences  in  evaluation  of 
USIS  vis-a-vis  other  governmental  publications,  and  vie-^a-vis  the 
American  commercial  nev^s  agencies  in  Austria  are  to  be  noted* 

PEW  EDITORS  THINK  USIS  PUBLICATIONS  DUPLICATE  OTHER  SOURCES  ... 

On  the  basis  of  an  early  question  asking  each  of  the  183  re- 
spondents which  sources  of  news  or  information  available  in  Austria 
they  receive,  it  was  possible  to  determine  that  159  of  these  people 
receive  material  from  USIS  as  well  as  from  one  or  more^  other  souroes 1 

These  individuals  were  then  asked  how  much  of  the  USIS  press 
material  which  they  receive  duplicates  material  they  receive  from  other 
sources.   One-fourth  of  this  group  (26^)  could  not  answer  the  question. 
However,  the  greatest  portion  of  those  who  did  reply  said  that  either 
"none"  or  "less  than  half"  of  the  USIS  material  duplicated  other  informa- 
tion which  they  received  (44^).   On  the  critical  end  of  the  scale  are  only 
one-sixth  (16^)  who  felt  that  "all"  or  "most"  of  the  USIS  releases  were 
duplications , 

"How  much  of  the  USIS  press  material  duplicates 
material  which  you  receive  from  other  souroes?" 

USIS 

Recipients 
(159) 

All 

Most  of  them 

Approximately  half 

Less  than  half 

None 

No  opinion 
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USIS  PUBLICATIONS  CALLED  MORE  DETAILED  lEAH   OTHER  GOVERNTffiNT  PRESS 
SERVICES,  BUT  LESS  DETAILED  THAN  U.S.  COMMERCIAL  AGENCIES  ,,. 

The  first  question  in  a  series  applicable  to  those  USIS  reci- 
pients who  also  received  the  publications  of  other  foreign  govern- 
mental press  offices,  and  to  those  who  received  one  or  both  of  the 
American  conrnerciai  news  agencies,  had  to  do  with  which  service 
presented  nore  details. 

Two-thirds  i66fo)  of  those  comparing  USIS  and  other  governmental 

operations  in  Austria  said  that  USIS  presented  more  details,  whereas 

fewer  than  one  out  of  ten  {ifo)   claimed  that  USIS  presented  fewer 
details. 

The  group  comparing  USIS  and  the  American  commercial  agenciea  in 
Austria  (Associated  Press  and  United  Press)  had  a  different  opinion  of 
the  USIS  output  in  making  their  judgment.  Almost  half  (46^)  said  that 
USIS  gave  less  details  than  the  American  commercial  agencies,  while  about 
a  quarter  (24^)  thought  that  they  did  better. 

"If  you  compare  the  USIS  Press  Service  ^ith  the 
publications  of  other  foreign  governments:   Is 
the  USIS  Press  Service  more  detailed  or  less 
detailed  than  those  you  receive  from  other  foreign 
governments  in  Austria?" 

"And  if  you  compare  the  USIS  Press  Service  with  the 
American  commercial  press  agencies:   Is  the  USIS 
Press  Service  more  detailed  or  less  detailed  than 
the  information  you  receive  from  American  commercial 
press  agencies?" 

USIS  Recipients  also  receiving 
Publications    American 
of  other        commercial 
foreign        press 


governments 

agencies 

USIS  is  - 

(91) 

(54) 

More  detailed 

Qk 

24fo 

Less  detailed 

^Y 

46 

More  than  some/ 

less  than  others 

5 

11 

About  the  same 

15 

6 

No  opinion 

? 

^?. 

100/0 

100% 

-4 


S3 


~^} 
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USIS  MTERIAL  OF  MORE  CURRENT  INTEREST  THAN  THAT  OF  OTHER  GOVERmiBNTAL 
SERVICES,  BUT  FAR  LESS  SO  THAN  U.S.  COIfflERCIAL  HEWS  AGENCIES  ... 

Again*  on  the  question  of  which  presented  information  which  -was 
of  current  interest,  USIS  is  judged  superior  to  the  other  governmental 
press  services  (by  55^  making  the  judgment),  whereas  when  USIS  was 
contrasted  with  the  American  commercial  agencies  even  larger  groups 
{69'fo)    said  that  USIS  releases  were  of  less  current  interests 

"Is  the  USIS  Press  Service  of  more  current  interest 
or  of  less  current  interest  than  those  you  receive 
from  other  foreign  governments  in  Austria?" 

"Is  the  USIS  Press  Service  of  more  current  interst 
or  of  less  current  interest  than  the  information 
you  receive  from  American  commercial  press  agencies?" 

USIS  Recipients  also  receiving 


USIS  is  - 

Of  more  current  interest 
Of  less  current  interest 
More  than  some/ 

less  than  others 
About  the  same 
No  opinion 


Publications 
of  other 
foreign 
governments 
(91) 

55/0 
9 

8 

22 

8 

"Too^ 


American 
commercial 
press 
agencies 
(54) 

69 


11 

11 


1 


^n 


-io 
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USIS  EDITORIAL  QUALITY  CALLED  AS  GOOD  AS  OR  BETTER  THAW  THAT  OF 
OTHER  GOVEROTffiNT  OPERATIONS  .  .  ,  AHIERICAN  COIffiffiRCIAL  AGENCIES  AGAIN 
RATED  SOI.IE\fflAT  HIGHER  THAN  USIS  ... 

When  the  focus  shifted  to  the  editorial  quality  of  the  USIS 
publications,  just  under  half  (47%)  said  that  the  USIS  output  was  of 
a  higher  quality,  while  a  third  (53%)  thought  that  USIS  editorial 
quality  was  about  the  sane  as  that  found  in  other  governmental  press 
services. 

Those  comparing  USIS  with  the  American  connorcial  services,  were 
likely  to  say  the  quality  was  about  the  sane  (41^)  or  give  the  nod  to 
the  commercial  agencies  by  calling  the  USIS  output  "poorer"  (51%)  ... 
half  as  many  (1?%)  called  USIS  material  "better". 

"Is  the  editorial  quality  of  the  USIS  Press  Service 
better  or  poorer  than  the  quality  of  those  you 
receive  fron  other  foreign  governments  in  Austria?" 

"Is  the  editorial  quality  of  the  USIS  Press  Service 
better  or  poorer  than  the  quality  of  the  press  senj'ice 
you  receive  from  American  commercial  press  agencies?" 

USIS  Recipients  also  receiving 


Publications 

American 

from  other 

commercial 

foreign 

press 

governments 

agencies 

USIS  is  - 

(91) 

(54) 

Better 

Mio 

17% 

Poorer 

10 

51 

Better  than 

some/ 

poorer  than  o 

thers 

7 

6 

About  the  same 

26 

55 

No  opinion 

10 

100% 

11 

100% 

bT 


-11 
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RELIABILITY  OF  USIS  MTi^RIAL  RATED  THE  SAME  AS  OR  BETTER  THAN  THAT 
PUT  OUT  BY  OTHER  GOVERNlffiNTS  OR   BY  U.S.  COMffiRCIAL  WEY/S  AaENCIES  ... 

The  credibility  placed  upon  the  press  output  of  the  USIS  Press 
Section  is  high  among  both  groups  whose  judgments  we  have  been  examin- 
ing.  Previous  evaluations  have  alv/ays  placed  the  USIS  ahead  of  other 
government  press  services  but  behind  the  AP  and  UP,   Here  there  is 
no  difference. 

Two-thirds  in  both  groups  say  that  the  USIS  Press  Service  is 
either  as  reliable  or  more  reliable  than  that  of  the  other  sources. 
Among  those  receiving  both  USIS  and  other  governmental  press  services 
44  pe^:*  cent  said  that  the  two  we3?e  about  equally  reliable,  while 
22  p-^r  cent  called  USIS  more  reliable.   Among  those  comparing  USIS  with 
the  AP  or  UP,  the  percentages  are  57  P^r  cent  and  50  per  cent  saying 
USIS  reliability  was  the  same  or  better  than  the  U.S.  commercial  agencies* 


"Is  the  USIS  Press  Service  more  reliable  or  lees 
reliable  than  those  you  receive  from  other  foreign 
governments  in  Austria?" 

"Is  the  USIS  Press  Service  more  reliable  or  less 

reliable  than  the  information  you  receive  from 
American  commercial  press  agencies?" 


USIS  Recipients  also  receiving 


Publications 

American 

from  other 

commercial 

foreign 

press 

governments 

agencies 

USIS  iSj-   , 

(91) 

(54) 

More  reliable 

229S 

30fo 

Less  reliable 

4 

7 

More  than  some/ 

less  than  others 

1 

- 

About  the  sa.me 

43 

57 

No  opinion 

}0 

26 

lOC^o 

lOOfo 

i-    19 
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Part  rv  -  Ovarall  Judgments  of  USIS  Pp'blioations 

.TWO  OUT  OF  THREE  PLACE  ALMOST  COMPLETE  TRUST  IN  ACCURACY  OF  USIS  . . . 

More  than  two-thirds  (68^)  of  all  those  receiving  one  or  more 
of  the  USIS  press  products  feels  that th^r can  rely  "almost  completely" 
upon  the  accuracy  of  the  USIS  press  material,  v/hile  only  one  out  of 
fifty  {2fo)    said  that  he  felt  he   could  only  rely  on  it  "to  a  small 
extent". 


"Hov/  much  can  you  rely  upon  the  accuracy  of  the 
USIS  publications?" 


USIS 

Recipients 
(179) 


Almost  coripletely  69^ 

To  some  extent  17 

To  a  small  extent  only  2 

No  opinion  13 

100?^ 

The  reasons  advanced  by  the  three  individuals  ^7ho  replied  they 

could  only  place  small  reliance  upon  the  accuracy  of  USIS's  material 

are  presented  here  verbatim: 

"The  news  turned  out  to  be  inaccurate  when  checked  against 
actual  happenings," 

"The  people  editing  the  material  are  no  experts," 

"Everything  is  seen  from  the  American  point  of  view. 
The  publications  are  of  no  general  interest." 

NINE  OUT  OF  TEN  CALL  USIS  RELEASES  WELL  WRITTEN  ...  BUT  THAT  DOESN'T 
STOP  THEM  FROM  REWRITING  IT  . . . 

Just  about  nire  out  of  ten  respondents  (89^)  call  the  USIS  press 
material  either  "fairly  well",  or  "very  well  written",  with  only  7  Pe^ 
cent  saying  that  it  is  either  "poorly"  or  "very  poorly"\7ritten. 

"In  gecfieral,  do  you  think  that  the  USIS  press 
publications  are  written  very  well,  fairly  \Yell, 
poorly  or  very  poorly?" 

USIS 

Recipients 
(179) 

Very  well  20^ 

Fairly  v/ell  69 

Poorly  6 

Very  poorly  1 

No  opinion  ^ 

100^ 
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Apparently  the  tendency  to  rewrite  the  USIS  material  (noted 
earlier)  is  not  baaed  upon  opinions  of  the  quality  of  the  writing. 
This  is  clearly  home  out  in  the  following  oorss-tahulation  whioh 
sho\7e  that  those  editors  v/ho  rewrote  the  USIS  material  gave  it 
exactly  the  same  overall  rating  as  did  those  who  said  that  they  used 
the  information  unaltered. 

"Do  you  use  the  material  of  USIS 
unaltered  or  is  it  rewritten?" 
"In  general >  do  you  think  that  No 

the  USIS  press  publications  Unaltered  Rewritten  opinion 

are  written  very  well,  fairly  (66)       (90)      (4),  ..(I60) 

well,  poorly  or  very  poorly?" 

Very  well  2%  21'fo  "fo 

Fairly  well  72        TO        50 

Poorly  5         6        25 

Very  poorly  -         -        25 

No   opinion  ■;'  2l  — 

lOOfo  lOOfo  lOCffo 

WHY  USIS  IvIATERIAL  IS  CALLED  POORLY  WRITTEN  ... 

"In  general,  do  you  think  that  the  USIS  prase 
publications  are  written  very  well,  fairly  well, 
poorly  or  very  poorly?" 

IF  "Poorly"  or  "Very  poorly"; 

"In  what  respect,  would  you  say,  the  material  is* 
poorly  written?" 

USIS 

Reoipientfe 
(179) 

The  style  is  very  poor;  37° 

"The  publications  are  written  in  a  very  Simple 

style.   The  Austrian  press  is  used  "ko  better 

v/riting. " 
"The  style  is  vooden.   and  colorless." 
"The  material  is  badly  phrased," 

The  sub.ieots  are  poorly  selected;  2 

"In  my  opinion,  the  themes  are  not  carefully 
selected, " 

The  material  displays  a  rather  pro-American  tendency;  2 

"Everything  is  seen   through  American  eyes.   Our 
mentality  is  insufficiently  taken  into  consideration." 

"These  publications  should  cover  conditions  in  Austria 
to  a  greater  extent," 

The  material  is  tirest^me:  1 

"The  publications  offer  nothing  new.   They  are  very 

boring  to  read,"  "  

8<fo@ 

**      Three  respondents  who  said  they  received  USIS  materials  also 

replied  that  they  did  not  use  any  of  it  -  and  so  were  not  asked 
hoT/  they  used  it, 

@   Some  respondents  gave  more  than  one  asnwer, 
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OPINION  DIVIDED  OVER  VfflETHER  USIS'S  PRESS  SERVICE  IS  Ivl/.INLY  SUPPOSED 
TO  FURNISH  INFORMATION  ABOUT  THE  U.S.  OR  SPREAD  U.S.  PROPAGANDA  ... 

The  answers  to  an  unstructured  query,  as  to  what  they  thought 
was  the  main  purpose  of  the  USIS  Press  Service,  reveal  that  fully  as 
nany  coranents  were  expressed  (A^fo)    that  the  purpose  was  to  furnish 
infonaation  ahout  the  U.S.,  as  there  were  that  the  interest  was  to 
spread  U.S.  propaganda  (47/^)  • 

On  total  balance,  slightly  more  responses  were  concerned  with 
the  idea  of  propaganda  rather  than  with  information  about  the  U.S., 
since  to  the  47  per  cent  already  noted  there  were  another  17  per  cent 
mentioning  pro-V/estern  propaganda  ideas  as  the  chief  purpose. 

Since  a  number  of  the  respondents  gave  more  than  one  purpose  for 
the  USIS  Press  Section,  the  repliea  were  "edited"  in  order  to  determine 
how  many  of  the  interviewees  saw  "information'*  as  the  raain  purpose 
(regardless  of  whatever  else  they  may  have  replied);   how  nany  fastened 
upon  the  idea  of  "spreading  U.S.  propaganda  (regardless  of  v/hether 
they  also  mentioned  "spreading  pro-Western  propaganda",  but  without 
rientioning  anything  about  "information");   how  many  did  not  mention 
"information"  or  "propaganda  for  the  U.S.",  but  did  see  the  intent  to 
spread  other  pro-v/estern  propaganda  (along  with  any  other  remarks); 
and  finally  those  who  did  not  mention  any  of  the  three  preceding 
topics. 

This  exercise  revealed  that  the  multiple  responses  came  mainly 
from  those  who  realized  that  USIS's  main  purpose  was  to  furnish 
information  about  the  U.  S.   Thus  in  the  second  column  of  the  table 
below  under  the  heading  "editors" , .the  reader  can  note  that  almost 
half  of  the  editors  had  mentioned  the  aspect  of  "information"  (485S), 
while  just  as  many  did  not  realize  this. ,  They  saw  the  USIA  spreading 
U.S.  propaganda  (37/^)  >  or  other  pro-V/estern  propaganda  (11?^)  and  made 
no  mention  of  "furnishing  information  about  the  U.S." 

"In  your  opinion,  what  is  the  main  purpose  of  the 
USIS  Press  Service?" 

Responses   Editors 

■    (179)  (179) 
Furnish  information  about 

U.S.                          48^  48?? 

Spread  U.S.  propaganda          47  37 

Spread  Pro-Western  propaganda    17  11 

Other  reasons                    4  4 

TTb^  100^ 
@  Some  respondents  gave  more  than  one  answer. 


'0 
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USIS  PRESS  SERVICE  CALLED  "RATHER  SUCCESSFUL"  REGARDLESS  OF  WHAT  IS 
CONSIDERED  lUvIW  PURPOSE  .,, 

Cross-tabulation  of  respondents'  replies  to  the  question  of 
hoH  successful  USIS  is  in  achieving  iwhatever  purpose  they  advanced  in 
the  previous  query  reveals  that  there  is  little  difference  to  be  found. 
Regardless  of  whether  they  called  the  main  purpose  of  the  Press  Section 
"to  furnish  information  about  the  U.S."  or  felt  that  it  was  intended  to 
"spread  pro-Americaji  propaganda",  majorities  of  these  two  identically 
sized  groups  said  that  the  USIS  was  "rather  successful"  (59^  and  54^) • 
Siailarlyy  one  out  of  five  in  these  two  groups  (21?^  and  16^)  called 
USIS  "very  successful". 

Even  the  replies  of  those  who  felt  that  there  was  an  intent  to 
spread  pro-?/estern  propaganda  of  some  type,  assessed  the  sucoesG  of 
this  program  along  parallel  lines. 


"To  what  extent  is  the  USIS 
successful  in  achieving  this 
purpose?" 

Very  successful 

Rather  successful 

Suiceseful  to  a 
small  extent 

No  opinion 


"Ih  your  opinion,  what  ie  the  main 
purpose  of  the  USIS  Press  Service?" 

Other  pro-  Other 
In-       Pro-     Western    answers/ 
formation  paganda  propa-     No 
about  U.S..  for  U.S.  ganda      opinion  _ 


215$ 
59 


11 

lOOfo 


187. 

54 

19 

1 

1 


47 
14 

21 

100% 


15% 
37 

13 

-^ 

100% 
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Part  V  -  Interests  of  USIS  Reoipienta 

IN  GENERAL,  RELIGION,  UNION  ACTIVITIES,  WOMEN'S  EVENTS  OF  LEAST  INTEREST 

At  an  early  point  in  the  interview  situation,  all  respondents  were 
presented  with  a  card  upon  which  were  listed  a  number  of  areas  and  they 
were  requested  to  indicate  which  ones  were  of  prime  interest  to  then 
and  which  were  of  least  interest. 

Although  it  was  not  specified  as  such,  th©  list  was  dravm  up  so  as 
to  cover  the  very  areas  about  which  the  feature  service  organizes  its 
issues. 

While  the  table  below  also  shows  the  percentages  of  respondents 
who  said  that  they  were  mainly  interested  in  certain  areas,  or  least  in- 
terestei  in  specific  areas,  the  reader  is  urged  to  note  the  colvimn  of 
"Net  Differences".   It  was  calculated  by  subtracting  the  percentages 
selecting  an  area  as  least  interesting  from  the  percentage  picking  it 
as  most  interesting.   Thus  by  comparing  the  "net  differences",  as  repre- 
sented by  single  figures,  the  level  of  interest  in  each  area  can  b© 
studied. 

The  largest  figures,  representing  the  most  interest,  appear  oppo- 
site the  categories  of  Economics  (58) »  Science  (3Q)>  and  Culture  (57) • 
Two  other  areas  -  Industry  and  Technology  (52)  and  Politics  (50)  -  are 
not  far  behind. 

The  three  areas  which  are  distinguished  by  the  distance  which 
separates  them  from  the  others,  are  Religion  (-22),  Union  Affairs  (-16), 
and  Women's  affairs  (O). 

"All  editors  try  to  obtain  news.   In  which  of  these 
fields  (card),  however,  are  you  mainly  interested?" 

"And  in  vihich  fields  are  you  least  interested?" 


Culture  (including  education) 

Economics 

Politics 

Women's  affairs 

Entertainment 

Science 

Religion 

Industry  and  technology 

Trade  union  affairs 

All 

Others 

No   opinion/No   ansv/er 


USIS  Reel 

.pients 

Net 

Mainly 

Least 

Differences 

45f» 

8/o 

57. 

52 

14 

58 

47 

17 

50 

26 

26 

- 

58 

22 

16 

45 

7 

58 

17 

59 

-22 

42 

10 

52 

22 

58 

-16 

7 

1 

10 

1 

1 

15 

552^  198^ 


Some  respondents  gave  more  than  one  answer, 
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Y/ITH   RESPECT   TO   THE   U.S.    - 

OF  MOST   INTEREST      -   AlffiRICAN   INDUSTRIAL  DEVELOPMENTS 

-  AlffiRICAN  SCIENTIFIC   DEVELOPIiffiNTS 

OF   LEAST   INTEREST   -   PROMINENT   FOREIGN  VISITORS   IN  ALERICA 

-  COMIOTNIST  ACTIVITIES    IN  NON-COIfflTUNIST   COUNTRIES 

-  MNAGEIvIENT  AlTD   ADMINISTRATION   OP  LARGE  ENTER- 

PRISES 

A  later  question  presented  a  list  of  areas  "about  which  the  American 
News  Service  or  the  American  Feature  Service  sometimes  reports"  and 
respondents  v,fere  asked  to  indicate  in  which  they  were  particularly  inter- 
ested and  in  which  they  had  little  or  no  interest  at  all. 

The  following  tahle  has  been  set  up  in  the  same  fashion  as  the 
preceding  one,  so  that  once  again  the  column  of  "Net  Differences"  can 
be  utilized  to  show  the  areas  in  which  the  greatest  and  least  interest 
in  aspects  of  7imerican  life  exist. 

The  two  areas  in  which  the  most  interest  (as  determined  by  the 
largest  positive  net  difference)  was  expressed  are: 

Technological  and  industrial  developments  in  America   (+67) 
Scientific  developments  in  America  (+56) 

The  least  interest  (largest  negative  net  difference)  was  found  to 
have  been  expressed  in; 

Prominent  foreign  visitors  in  America  (-42) 

Communist  activities  in  non-Communist  countries       (-28) 
Management  and  administration  of  large  enterprises    (-27) 
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"Here  is  a  list  of  the  various  fields  on  which  the 
AMERIKANISCHE  NAGHRICHTENBIENST  or  the  AMERIKANISCHE 
REPORTAGE  sometimos  report.   (CARD) 

(a)  In  v/hich  are  you  particularly  interested? 

(b)  And  in  which  do  you  have  only  little  or  no 
interest  at  all?" 


IJSIS  Reaipients 
Particularly  Little  or 
interested    no  interest 


A. 

American  government 
and  political  affairs 

2% 

B. 

Social  conditions  in 
America 

51 

C. 

Technological  and  indu- 
strial developments 
in  Amerioa 

75 

D, 

Prominent  foreign 
visitors  in  Amerioa 

13 

E. 

Reports  on  the  United 

22 

Nations,  NATO  and 
other  international 
organizations 

P.   Economic  activities  of      37 
the  American  govern- 
ment ahroad  (American 
economic  aid  program, 
etc, ) 

G.    Private  American  busi-      22 
ness  enterprises 
abroad 

H.   Communist  activities        21 
in  no n- Communist 
countries 

J.   Social,  political  and       JO 
economic  conditions 
in  Communist  countries 

K.   Scientific  development      67 
in  America 

L.    Cultural  activities         4I 
and  events  in  Amerioa 

M.   Economic  conditions        47 
in  America 

Nt   Working  conditions  and      35 
Trade  Union  affairs 
in  America 

P.   Management  and  admini-      fO 
stration  of  large 
enterprises  in  Amerioa 

Q,   Sports  and  entertain-       32 
ments  in  America 


22 

8 

55 
59 

24 


No  opinion 


541^ 


43 

49 

40 

11 

27 
20 

39 
47 
42 


511^ 


Net 
differences 

-17 

29 

67 

-42 
-17 

13 


-21 

-28 

-10 

56 

14 

27 

-  4 

-27 

-10 


Some  respondents  gave  more  than  one  answer, 
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The  importance  of  industrial  and  technological  developments  in  the 
eyes  of  the  editors  emerges  in  yet  another  question.   One  of  the  final 
queries  put  to  them  inquired  if  there  was  any  specific  information  or 
press  docioment  virhich  they  would  like  to  obtain  from  the  USIS  occasion- 
ally.  Most  of  them  (58^)  said  that  there  was.   Iliese  individuals  were 
then  asked  to  state  what  it  was  that  they  wanted.   While  their  requests 
spread  out  over  a  wide  range  of  topics,  the  leading  one  again  was  - 
"industry  and  technology"  {12'fo   of  all  respondents).   Second  in  frequency 
of  mentions  was  the  request  for  "pictures  and  mats"  {9fo), 

"Is  there  any  specific  information  or  press  document 
which  you  T/ould  like  to  obtain  from  the  USIS 
occasionally?" 

IF  "Yes"; 

"What  kind  of  information  or  press  document?" 

Summary  Table 

USIS 

Reoipients 
(179) 


Information  on  industry  and  technology 

Photos,  matrices 

Information  on  science 

Information  on  economy 

Information  on  American  domestic  policy 

Information  on  culture 

Information  on  anniversaries,  biographies, 
or  public  figures 

Information  on  agriculture 

The  press  service  should  offer  different 
newspapers  and  periodicals 

Information  on  military  matters 

Information  on  Communism 

Other  answers 

No  opinion 


9 
7 
7 
6 
6 

4 
5 

2 

1 

1 

10 

8 


Some  respondents  gave  more  than  one  answer. 
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COMMENTS  IN  DETAIL  . .  , 


••Is  there  any  specific  information  or  press 
document  which  you  would  Ulce  to  obtain  from 
the  USIS  occasionally?" 

IF  "Yes"; 

'•VHiat   kind   of  information  or  press  document?" 


USIS 

Reoipients 
(179) 


Infomatlon  on  industry  and  technology;  l2jS 

"I  would  like  to  get  some  information  on  present 

developments  in  the  field  of  industrialism,  as 

long  as  it  is  of  special  importance  t«  Austria**' 
"I  want  to  learn  more  about  recent  technical 

innovations  that  can  also  be  useful  to  Austrian 

industry," 
"I  am  very  much  interested  in  information  on 

automation,  or  business  psychology," 
"I  would  like  to  obtain  specific  information  on 

the  technological  development  in  the  States," 

Photos,  matrices i  9 

•»Y/e  would  be  very  interested  in  photo  material  on 

current  events," 
"Photos  on  agricultural  or  political  events  should 

be  made  available  in  greater  numbers," 
"Photo  plates  -  photos  -  matrices,  we  can  use 

everything," 

Information  on  science;  7 

"I  would  like  to  obtain  articles  on  special 

scientific  subjects," 
"I  would  suggest  making  features  on  scientific 

subjects  available  in  greater  numbers," 
"Features  illuminating  the  most  recent  development 

in  the  medical  field  would  suit  our  purpose 

perfectly," 

Information  on  economy;  7 

"Special  commercial  reports  as  well  as  market 
reports,  that's  v/hat  we  can  use  for  our  news- 
paper," 

"I  would  like  to  obtain  reports  on  the  American 
economy,  or  some  information  about  tourism  in 
the  States." 

"Background  information  on  commercial  practices 
in  the  States  would  be  valuable." 

Ijftf ormation  on  American  domestic  policy:  S 

"Particulars  about  the  power  struggle  within  the 
American  government,  or  just  any  material  on  domestic 
politics,  would  be  rather  informative  to  us," 

"My  requests  would  be  as  follows;   Information  on 
American  constitutional  rights,  on  characteristics 
of  democratic  principles,  and  on  human  relations," 

"I  think  that  I  could  use  texts  of  political 
agreements,  diplomatic  memorand^e  and  speeches," 

(Cont'd  on  next  page) 
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USIS 
(Cont'd  from  preceding  page)  Reclpiants 

Information  on  culture;  6^ 

"I  would  like  to  get  some  more  detailed  information 

on  cultural  affairs," 
"Reports  covering  the  entertainment  field  in  the 

States  would  be  useful." 

Information  on  anniversaries >  biographies,  or 

public  figures;  4 

"I  would  like  some  information  about  important 

events  or  anniversaries," 
"Biographies,  throv/ing  light  on  the  international 

situation,  would  be  very  helpful*" 
"V/e  would  be  particularly  interested  in  background 

material  on  American  public  figures," 

Information  on  agriculture?  5 

"Some  specific  information  on  agriculture  would 

be  quite  valuable  for  our  purpose," 
"I  7/ould  like  to  learn  more  about  agricultural 

problems  in  the  United  States," 

The  press  service  should  offer  different  news- 
papers and  periodicals!  2 

"The  press  service  should  furnish  translations  of 

articles  that  appeared  in  American  editions, 

granting  permission  to  publish  them*'* 
"Our  newspaper  would  be  interested  in  American  * 

weeklies  or  technical  periodicals," 

Information  on  military  matters;  1 

"V/e  are  just  interested  in  any  information  pertaining 
to  military  subjects  (in  military  parades  as  well  as  In 
A-bombs) ," 

"Reports  on  American  armament  would  be  interesting  to 
our  readers," 

Information  on  Communism;  1 

"We  would  very  much  be  interested  in  reports  describing 

conditions  in  the  satellite  countriau," 
"ViJe  ViTould  like  to  gain  an  insight  into  the  basic  facts 

on  anti-Communisn* " 

Other  answers;  10 

"We  would  like  some  more  detailed  information  on 

American  life,  e.g,  hov/  big  cities  solve  their  traffic 

and  parking  problems." 
"Figures  on  newspaper  circulation  in  the  States  would 

suit  us  fine." 
"More  information  on  topical  events,  e.g.  »Little 

Rock'  would  be  welcome." 

No  opinion/No  answer;  8 
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Some  respondents  gave  more  than  one  answer. 
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